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OES Utility CIP Program

 Utility CIP Plans, Status Reports &
Modifications for 130 Municipal Utilities,
44 Distribution Cooperatives, 11 Investor
Owned Natural Gas & Electric Utilities

e Review Energy Savings Assumptions and
Measurement & Verification Activities

e $206 million in total spending for 2006 &
2007, which resulted In

— 875 million kwWh and 4 billion cubic feet of gas saved
- 1,008,836 tons of incremental CO2 savings




Energy Conservation
Policy Goal

.achieve annual energy savings equal to
1.5 percent of annual retail energy sales of
electricity and natural gas directly through:

— energy conservation improvement programs; and
— rate design

and indirectly through:
— energy codes and appliance standards;

- programs designed to transform the market or change
consumer behavior;

— and other efforts to promote energy efficiency and energy
conservation.

e 1 percent is the minimum

- 0.5 percent can be energy savings that result from efficiency
iImprovements to utility infrastructure and systems;




What does this mean?
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CFL Program Success

e Primary component of many utilities
residential lighting programs

— As high as 89% of utility residential segment
achievements

e CFL savings average 79 kWh per bulb

— Reduced operating hours for larger numbers of
bulbs per household

e New programs are packaging bulb
offerings with other efficiency
measures
— Home Efficiency, ENERGY STAR Homes




Change a Light,
Change the World

e Reducing the price of bulbs to
$0.99/bulb

— Rebates cannot exceed purchase price
e Work with participating retailers
e Holding special bulb sales events
e | everaging national marketing

— Partnerships with manufacturers and retailers

e These specs have carried over to
other utility CFL programs




Cooperative Programs

e $2 per bulb rebate

— More than 25 require
pre-approval

e Coupon includes
Information on
selecting the right
bulb

e Recycling options

CFL rebate coupon!
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* Up to 52 rebate per ENERGY STAR® rated compact fluorescent bulb. Rebate cannot
exceed actual purchase price of bulb or be used with other CFL promotions.

* Rebate available for residential members only.

* Behate will be issued as a credit on your electric bill. Allow 6-8 weeks for processing.

* Fill out the coupon below. Bulbs must be installed at address provided on coupan.

* |ndicate number of bulbs purchased (must match receipt). Purchases of 25 or more
bulbs require pre-approval and are subject to on-site inspection. Call 651-463-6243
for pre-approval.

* Submit coupon, original sales receipt and ENERGY STAR label from package within
60 days of purchase date.

* Mail to: Dakota Electric Association, Atin: Julie S.
4300 220th Street West, Farmington, MN 55024

Namea

Address

City Zip
Account Number

r-‘ MNumber of bulbs:
2 X up to §2 each:

& brighter idea ENERGY STAR Total rebate due:
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Offer expires 12.3
Customers of some
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Receive $2 by mail for each energy st
unicipal and cooperative wtilities may
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qualified bulb purchased. Valid for c
be eligible. See salesperson, list in

ers of participating electric uilities anly
pon, or call 800.6 77.8423 for dotails.

My electric utility company is

Custi name

Street address

City/Town, State, Zip.

Phone

E-mail

Check the box that best represents where this /these bulb(s) will be used:

O Single family home (1-3 units) O Farm/Homestead
O Apt/ Condo building (4+ units) O Business/Commercial

Name of store where purchased

City, State.

Please fill in the quantity, manufacturer, and model of the bulb{s) purchased:
Qty Manufacturer Model
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Total number of bulbs purchased: _______x §:

Limit 13 bulbs. You must include UPC codsfz] and a copy af recsipt to raceive

800.677.8423 mnpower.com,/found money

Total Rebate _____

A Brighter UMD

Energy Efficient Lighting Products

Available at UMD Stores » through October 30
.r_.._. @u...eu

April 20, 2009
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SELECT EcoSmart & nivision CFls

(218) 1290041

1 Linsoin Ave.
us Falls, MN 58537
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Questions? Call BT 7.535.0250

Xcel Energy Compact Fluorescents I view Cart/Checkout

FREE Twist Compact Fluorescent with any $35.00 purchase!

4 easy ordering tips: Standard CFL Typical
Incandescent Bulbs Replacement Lumens
1. Checkthe size and dimensions. (watts) (watts) {measure of
: light output)
2. Checkthe wattage. See the Wattage Replacement Chart ta the right. 5 E o
=
3. Checkthe functionality: dimmable, 3-vway, reflector.
i 40 11 = 450
4. Checkthe colorwith the colar bar.
What is the color of the light from this bulb® B0 15 =800
Jusf select *See J'I-'?a;'.';a;..'nfo:'*' fo see fhe color bar for fhe bu.'bJ.raur inferesfed in. 100 27 gl 'EDD

Select A Category:
Standard Twist | T9 | Specialty | Reflector Flood | Pear / A-Line | LED | Globe | Floor Torchere

Standard Twist

Pictura Item # / Dascrintion Renliiii iiiliii iilii Adld i



CFL Program Challenges

e Limiting the efficiency definition
for consumers
— Critical for moving them beyond CFL

e Verifying installation rates
e Continued efforts on education
e Bulb recycling - Minnesota Law

e Greater Inclusion In other
segments




CFLs will remain a key
strategy in MN

e CFLs are synonymous with
energy efficiency

e Customers may still be reluctant
to adopt the technology based on
previous experiences

e New program approaches

— Direct install programs, Home Efficiency,
School Programs, Educational efforts




Behavioral Programs

e Home Energy Reports

— Provide an educational vehicle for CFLs




Home Energy Report
Pilots

Monthly report impact

— e Early pilot results
Indicate a positive
4 e response
" ] e Further experience
- will determine how
i to best co-market
N FTuI U 1] with other programs
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LED Lighting

e Seen as the next big thing by
consumers

— New technologies

— Holiday light program success

— Consumer education Is necessary
— Standards




Plug Load Study

e Goal: i1dentify strategies that
states and utilities can
Implement to save plug-load
electricity

e On site iInventory of plug loads =7
e 18 - 68 devices per Household E

— Average: 40 devices

SATR Snp
o

e Interest & desire, willingness?




Plug Load Study

e Focus iIs on television and computer
centers

e Refrigerator
— per-home savings: s

e savings range.: 30 - 1,500 kWh/yr =

e mean.: 500 kWh/yr (6.3 CFL

equi valent)

e Non-refrigerator 3
— per-home savings:
e range: O - 914 kWh/yr
e /mean. 408 kWh/yr (5.3 CFL

equi va/ent)
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Thank Youl!

Jeff Haase
Jeffrey.haase@state. mn.us
651.297.5648

Www.energy.mn.gov
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