Using technology to create tipping points for efficiency in the marketplace
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. en'&'g"y choices by promoting clean, renewable
energy and energy efficiency.

* Works with utilities, state agencies and the federal
government

* We're “Mad Men” for an energy-conscious era.
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of Americans say they will buy
O clean energy or become more
energy efficient

actually do
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— “I don’t know where to get it.”

e Confusion

— “There are too many options. | don’t know where to start.”
* Cost

— “It’s too expensive” — or “This doesn’t fit my lifestyle.”
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Rank School Members % ‘302 Reduced m
1 George Mason University 878 2.68%
2 University of Maryland - College Park 814 1.78%
3 Stanford University 128 1.33%
4 American University 121 2.00%
| b Carnegie Mellon University 99 1.67%
8 Penn State University 80 2.40%
7 Harvard University 78 0.70%
8 Ithaca College 62 2.09%
9 Georgia Tech 59 4.79%
10 Yale University 56 0.74%
Peer Pressure! N
Real-time leaderboard kept track of each Smartpower
school’s progress Let's Get Energy Smart.




‘ gpregat rbon footprint reductions of more than
19 million pounds

. $4.25 million in energy cost savings

* Clean Air Excellence Award from the U.S.
Environmental Protection Agency in 2010

* Winners: University of Maryland, College Park; Rio
Salado College (Arizona)
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Western Mass Saves

e Uil Cenmpuany

etween SmartPower, Efficienc{( 2.0,
nd Western Massachusetts Electric

* Translates successes of America’s Greenest Campus
into a platform for ratepayer audiences
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Western Mass Saves

Ay W

“Personal Advisor”
Web platform,
direct mail

(Efficiency 2.0)

Individual Rewards
Program

(RecycleBank)
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Western Mass Saves
Web Platform

Take action

Set your annual goals and maximize your rewards

® Goal through November 4, 2011
Add new actions to save money and earn points!
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Western Mass Saves
Web Platform

Track progress
See how you're doing and refine your profile

My latest bill
USAGE ‘ ‘ SAVINGS | | BREAKDOWN
Projectad Bill:
Estimated monthly electric use (in kWh) rol $154
Actual Bill: $120
1500
V Your actual bill was lower than your projectsd
bill by $25! Congratulations!
1000 |
i |
H m W - Some suggestions for meeting your bill goal
500 | | | | - - ( ( - | | « Make sure you complate all the actions you
committed to in your savings plan.
+ Click on the actions in your savings plan and make
sure the details are correct.
0
Feb Mar Apr  May Jun  Jul  Aug Sep Oct Nov Dec Jan « Add more items to your savings plan and save
N ewven more.
B Cooling [ Space Heating [l Appliances [l Water Heating
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Web Platform

Connect and compare with your neighbors

To date, Whately has saved
How do | compare?

s
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Individual Incentives

Make your energy savings more rewarding

About the rewards program

Get Rewards
a
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Points

* Points can be ot " CUlH, v s SR
redeemed at a a1
wide variety of

local and national
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Western Mass Saves %‘@, L ——

Community Incentives

ns are eligible for a free 1kW sola
y reach their aggregate 3% reduction

* Solar system can be installed
on any municipal building

* Provides an added incentive
for community leaders to
endorse the program and
mobilize community networks |
around efficiency

Western Mass Saves

Western Massachusetts
Electrie

Community Outreach

ns receive on-the-ground commu
ddition to other program elements

utreach i

SmartPower staff build relationships with municipal
leaders, early adopters and key influencers in each
town

* No M&V yet...
* Program concludes in November
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