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A New Look at Championing Energy Efficiency

Consumers Energy Smart Energy Challenge



Program Goals



Smart Energy Challenge—Grand Rapids



Nonprofit Organization Challenge



Marketing Materials



Website Analytics



Website Analytics



Cumulative Registrations



Website Activities and Rewards  



Impacts: First-Time Smart Energy Portal Visits 



Impacts: Return Visits to Smart Energy Portal



Impacts: Behavior Change



Impacts: Energy Efficiency Program Participation



Impacts: Customer Satisfaction



People Are Saying



Everyone Can Play



Win, Win, Win!



Win, Win, Win!


