
ACEEE Hot Water Forum

March 22, 2018

Lisa Boba- UI, SCG, and CNG

Heat Pump Water Heater Program



Energize Connecticut

▪ Energize Connecticut is the state’s branding initiative to 

help consumers save money and use clean, affordable 

energy. 

▪ A partnership of the Energy Efficiency Fund, the 

Connecticut Green Bank, Department of Energy and 

Environmental Protection (DEEP), the state and local 

electric and gas utilities.
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Energy Efficiency in Connecticut

Objectives 
▪ To advance the efficient use of energy 
▪ To reduce air pollution and mitigate negative 

environmental impacts 
▪ To promote economic development and energy security

Created by legislature to provide cost-

effective electric energy efficiency and 

load management programs

Expanded to include natural gas 
programs; electric and gas 

programs are fully integrated

2005

1998
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Energize CT Incentive Programs

▪ Residential New Construction

▪ Multifamily Initiative

▪ Residential HVAC and Water Heating Incentive 

Program

▪ Retail Products (Lighting and Appliances)

▪ Commercial & Industrial Programs
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CT Service Territory: Electric

1,325,000 Residential 

Electric Customers
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Residential Incentives - 2018

Product Incentive Details

Natural Gas Water Heaters
$300 Tankless 0.94 EF+

$300 Condensing 95% TE

Heat Pump Water Heaters $500

or $300 at retail with $200 

mail-in rebate to customer, 

(minimum EF 3.0)

Ductless Heat Pump $300-$500

Natural Gas Boiler
$450 90-93.99% AFUE

$750 94%+ AFUE

Natural Gas Furnace $800 95%+ AFUE

Oil/Propane Furnace $250
85%+ AFUE for Oil

95%+ AFUE for Propane

Boiler Circulator Pump (Heating) $25



Heat Pump Water Heater Details

▪ Energy Factor >= 3.0

▪ ENERGY STAR® certification required

▪ $500 rebate at distributor

▪ $300 at retail (with additional $200 mail in)

▪ Lost Opportunity Savings Claimed: 

1070 AKWH

13 year life

0.021 peak KW (summer)

0.015 peak KW (winter)

7



8

408

1,391

1,192

1,558

1,807

0

500

1,000

1,500

2,000

2,500

2013 2014 2015 2016 2017

U
n
it
s

Year

HPWH Program Activity

Heat Pump Water Heaters Linear (Heat Pump Water Heaters)



Promoting HPWHs

▪ Key Messages

▪ Website

▪ Marketing Campaigns

▪ Public Relations

▪ Opportunities for Collaboration

▪ Field Implementation
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Key Messaging

▪ One of the most energy-efficient water heating 
systems on the market today

▪ 25 to 50 percent savings on electric water heating 
costs

▪ Programmable options such as “vacation mode” that 
save energy when you’re away and ensure you have 
hot water when you return

▪ Dehumidify damp spaces such as a basement or 
unconditioned space
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Website
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Marketing

▪ Social Media, Radio, Billboards, TV media buys
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Public Relations
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Collaboration- Technical High Schools

▪ E-House initiative allows students to build a 

model home and install EE equipment

▪ Great media story!
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Collaboration- Energize CT Center
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Targeted Direct Mail Partnerships:

▪ Target Audience (~145,000 customers) :

– Past Home Energy Solutions program participants

– Electric WH customers

– Towns without gas services
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Distributors and Contractors

▪ Front line, direct contact with customers

▪ Annual program roll out and regular 
communications

▪ Utility responsiveness

▪ 2017 Customer Survey 
– 36% heard about discounts from contractor

– 15% from Energize CT marketing efforts

– 61% reported that contractor recommended EE 
equipment

– 95% satisfaction with EE equipment

17



Field Implementation

▪ Regular visits to retail/distributors

▪ Point of Purchase (POP) placement

▪ Customer interaction

▪ Counter day or in store tabling
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Key Take-aways

▪ Focus on consumer education

▪ Look for opportunities to collaborate

▪ Value your contractor base

▪ Leverage other energy efficiency or community 

programs
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Questions?

Lisa Boba– UI, SCG, CNG

lisa.boba@uinet.com

203-499-2660

EnergizeCT.com/hpwh
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