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Enervee has built a global data & saas platform that
analyzes product markets in real time and provides
online consumer-facing marketplaces that
drive customer engagement, energy savings
and new revenues.
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DEPLOYED IN THE USA & EUROPE FOR 5SOM HOUSEHOLDS

O enervee’

Turnkey Digital Engagement Platform

USER ACQUISITION

ENTEXTAINMENT

Findisg Dory contisnes 10 outpac Tarnn and
The B at box office

“Utilities now have the opportunity to
offer an improved value proposition of
sustainability, convenience, control and
cost savings, and also act as a trusted
energy advisor in some markets.”

>
accenture

MARKETPLACE

"Partnering with Enervee, a software-as-
a-service energy efficiency information
provider, these utilities are providing
company-branded marketplaces with
multiple potential benefits."

California Energy Commission

INCENTIVES & REVENUES

“To date, SDG&E Marketplace has been
visited more than 500,000 times and
helped to streamline more than 10,000
rebates on appliances.”
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REPORTING & ANALYTICS

“...virtual customer engagement
platforms...offer core infrastructure to
help utilities maintain an ongoing
relationship with their customers and
enable them to provide customers with
the full range of DER offers, targeted to

their individual needs.”

Clean Energy Advisory Council



SCIENTIFICALLY TESTED 0 ’ enervee®

The Enervee Score®

All currently available products
Intuitive & consistent across categories
Dynamic scoring, updated daily
Complements existing labels

Effective, even without incentives

NOT GOOD GOOD VERY GOOD IDEAL



SERIES OF RANDOMIZED CONTROLLED TRIALS

Proven To Work
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Reduction in energy 89
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REACHING PEOPLE WHEN & WHERE THEY SHOP Q ’ enervee

Market Activation

smpevayto U

find utility rebates Showcase

and personalized manufacturerbundle TIRE-ERREEEE

INCENTIVES
People like products that have

Luks

energy Savings gize CT Market... L.\l PGSE "mmh rebates & seasonal . 9 Other Bookmarks . .
o  manr no a7
TGRS St discounts, promotions and deals.
Enervee Score® - Efficesic
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MAYTAC REBATE

EMNERGY SAVINGS

$28 10%

un =ligibke kilchen
Fackages detzik

RECOMMENDATIONS

8 loads/week §

DOry Laundry System
M:Fbﬁylmw&{m . °
1ACST EFFICIENT SIMILAR LIODELS i Consumers consider slightly more
f g expensive products, as long as
Nollerton

ENERGY SAVINGS ENERGY SAV NGS5

they are similar and more efficient

$193 $240
UTILUITYINCENTIVE UTILITY INCENTIVE sout smart home tech and
up to 550 ] up to $50 Wi

Samsung WFSEH?1. .. $1.400 LGWNMSOONHVA 81295

ENERVEE SCORE

Consumers consistently choose
Offer links to . .
G T more e.fflglent products.-.
reviews. Incentivizing energy efficient

purchases



ONLINE MAJOR HOME APPLIANCE SALES BY CATEGORY z ’ enervee®

Even Large Purchases Shifting Online

Dollar Sales, 2016

Industry Segment — Dollar Sales YoY Dollar Percent Change

Refrigerators | | | | ‘ $4 BILLION

Washing Machines |
Clothes Dryers |

Air Conditioners

Dishwashers
Ranges |
Microwave Ovens |

+38%
Freezers

Ovens

Range Hood
Cooktops |
Sink Disposers |

0% 20% 40% 60% 80% 100%

$1,500 $1,000 $500

W
o

Millions

Source: The NPD Group, Inc. / Checkout Tracking’™ Online, 12 months ending December 2016



UTILITIES
Engage customers
shopping for their homes

MANUFACTURERS
Differentiate with
efficiency & savings

RETAILERS
Use energy savings &
incentives to drive sales

PUBLISHERS
Provide energy-smart
content and insights

S

ENGAGING PREMIUM SHOPPER AUDIENCES

Enervee Score® Network

MARKETPLACE

CHARGE

SCORE

ENGAGE

A\

HOME

O enervee’

AUDIENCES

Capture car, appliance &
electronics shoppers for
retargeting & monetization

MONETIZATION

Drive RPU with advertising,
affiliates, leads, contracts,
purchases and rebates

USER PROFILES

Create rich household
profiles through actionable
energy advice

DISAGGREGATION
Connect with in-home
energy use providers to
show true savings potential
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linkedin.com/company/enervee

blog.enervee.com

Anne ARQUIT NIEDER

Contact

enervee.com/business

O

10


mailto:anne@enervee.com
http://blog.enervee.com
http://linkedin.com/company/enervee
http://enervee.com/business

